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Foreword
At Eden we believe that we should embrace diversity and
expose ourselves to new ideas, approaches and cultures.
The most interesting things happen when people who
would not usually encounter each other get to make
something together. Some of the most exciting projects
are ignited by seeking out the unusual suspects.
To experience diversity you need to be inclusive, that
means being open to all the voices and fin ding ways
in which everyone can participate. At Eden we have
welcomed over 15 million people to our site in Cornwall,
who have all experienced our project in their own unique
way. Thinking about how someone with different needs
to yours, or from a different background might encounter
your project or idea will get you thinking creatively and
innovatively, two ingredients essential for sustaining
our communities.
We have worked with the Sensory Trust over a decade
to ensure that our site is accessible to all. We have also
worked together on community projects. They bring a
wealth of experience on social inclusion and a host of
creative approaches to making sure everyone has a voice.
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Inclusive
communities
If you’re planning a community project then you
obviously care about your community and those that
live in it. Communities are made up of individuals and
everyone is different. We all have different abilities
and talents and we all have different needs too. While
everyone adapts to their own abilities there are ways
of making it easier for more people to become an
active part of your project and your community.
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Why a fi eld guide to inclusive communities?
So what is this fie ld guide trying to achieve? Hopefully it
will make your life easier and make your project an even
bigger success. It will help you plan and create a project
that can be enjoyed by as many people as possible. It will
provide information, answer questions, give practical
advice, and help guide further exploration. It will build
confide nce, promote understanding, and inspire action.
What does an inclusive community look like?
An inclusive community is one in which people can
be involved in its spaces, places, activities and events
regardless of their age, ability, income or ethnic
background. It is easy to think that inclusion is an age or a
disability issue ñ and at times it is ñ however, ití s far more
than that. There arení t simply disabled people and able
people. There arení t just old people and young people.
People come from diverse cultural backgrounds with
different religious beliefs and are on a sliding scale of age,
ability and wealth. While it can be useful to think about
types of people in order to visualise and contextualise a
personí s needs it can also make it easy to rule someone
out of your activity. Wherever you live, thereí s likely to be
a broad range of people in your community and any one
of them might wish to participate ñ or help!
What does inclusive mean?
Inclusive is a term which suggests that an activity or a
location should be useful and usable by as many people as
possible, so rather than have separate classes for children
with different abilities, or separate entrances for buildings
for people with disabilities, classes should welcome a range
of abilities and everyone should use the same entrance.
The principles of inclusion can be seen in product design
and recognise that the design of products can present
some users with challenges, which render that product
unusable, a tin opener too fi ddly for arthritic fin gers for
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example. An advocate of inclusive design, or universal
design as it is sometimes known, designs products that
are useful to as many people as possible; products
that are:
Functional ≠ sa tisfie s the needs and desires of
the intended users ñ things that do what they are
designed to do
Usable ≠ e asy to operate ≠ things are pleasurable to
use, therefore avoiding frustration and rejection
Desirable ñ users should want to use them
Viable ñ cost effective, available at the right price for
the right cost.
It is easy to see how the fir st three of these principles
are just as relevant to community projects as they are
to products. There has been growing awareness of how
these principles ≠ a nd thinking around the issues, barriers
and solutions ≠ is a pplicable to other areas of design:
graphic and information design; landscape, garden and
outdoor design; and increasingly in the design and delivery
of experiences and services.
Whether you are setting up a community kitchen, creating
a play park, or planning a lantern parade, you are creating
and designing activities and experiences. You are making
something wonderful, something that you want people to
be a part of, get involved with and support. You obviously
want it to be good ≠ n o, great! ≠ a nd you obviously want
those that want to participate to be able to. At times you
also will be involved in any number of different types
of design processes, designing leafle ts or posters for
example, or possibly designing a garden or an event.
Every community project involves a design process of some
kind. Applying the principles of inclusive design will give you
the opportunity to make your project functional, usable and
desirable to as many people in your community as possible.
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An inclusive approach will also help make it more viable by
harnessing the support of a broader range of people.
The aim is to ensure that everybody can have an
experience that is worthwhile and enjoyable, an equality
of experience. Realistically, it may well be the case that not
everybody will be able to have the exact same experience.
This may mean that you will need to make adjustments
for some members of your community. In the same way
that a restaurant caters for different diets with options on
a menu, so a fle xible event or activity should give people
choice of how and when they can take part.
Why bother?
There are many reasons for taking an inclusive approach,
not simply because ití s the right and respectful thing to
do; after all ití s what you would want for yourself, or your
mum or your friend. Taking an inclusive approach will
mean your project and community will be richer as
a result.
More participants
This is just a question of the numbers, by taking an
inclusive approach you will be able to get more people
involved with your project. It clearly isní t in the interests of
any project to exclude some of its potential participants.
More satisfi ed participants
One thing thatí s worth remembering is that people often
attend events together and it is often families and friends
who are more upset and react more strongly than the
person who hasní t been able to join in.
Happier helpers
One of the rewards of running a community project is
being a part of a great event that brings people together
to share a memorable experience and knowing that it was
your work that made it all happen. The potential fl ipside is,
however, that you and the people you work with on the
project might also receive criticism if some people arení t
able to participate.
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Creating a new normal
Your project can show other people working in the
community how things should be done.
Better design
Some people might think that making things more inclusive
means making them less interesting, less beautiful or
less appealing. In practice, inclusive design improves the
experience for for everyone. For example by using a larger,
clearer typeface for a sign everyone fi nds it easier to read ñ
it becomes a better sign. Making something that is usable
and enjoyable by everyone is truly creative. Inclusive design
is better design for everyone.
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Funders, grant makers and donors
If you are looking to fund your project with anything other
than your own money then youí ll need to understand
what funders, grant givers and donors are looking for.
Inclusion is likely to be a requirement for many funders
and being able to demonstrate how you are making
your project accessible to your community will be vital.
As a result, unless your project is working with a specific
section of the community, for example migrant workers,
the participants in your project should refle ct the widest
cultural and ethnic mix within the area.
It is a good idea to familiarise yourself with some of the
terminology and how it applies to your community, such
as social isolation, areas of deprivation, social exclusion,
disadvantage, disengaged, diversity, ethnic and religious
communities (including BAME ≠ Bla ck, Asian and Minority
Ethnic ≠ c ommunities), hard≠ to≠r each, benefic iaries,
social action, sustainability and so on and so forth.
While some of this language could be said to generalise
or even stigmatise the people and places it describes,
understanding and engaging with it will help explain what
your project is trying to achieve, raise funds, and report on
the great things that have happened.

The law
The 2010 Equality Act brought together existing discrimination
legislation and is the best starting point to familiarise yourself what
the law has to say about inclusion and discrimination. In essence,
the law makes it illegal to discriminate in relation to nine ë protected
characteristicsí (age, disability, gender reassignment, marriage and
civil partnership, pregnancy and maternity, race, religion and belief,
and sex and sexual orientation. This can seem overwhelming, but the
main thing thatí s required in practice is a positive, open attitude and a
welcoming approach, which combined with clear communication and
empathy will usually yield the best results.
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For number lovers...
The table below includes the numbers of people in the UK who
experience various conditions, characteristics, or impairments,
not necessarily disabilities but things which are often used
to defi ne people and which can impact on their ability to
participate in community life.
Mental health problems

15,000,000

[25%]

Children

12,000,000

[18%]

Older people 65+

10,000,000

[16%]

Hearing impairments

10,000,000

[16%]

Arthritis

8,500,000

[14%]

Low literacy

7,000,000

[11%]

Mobility impairments

6,000,000

[10%]

Left handedness

6,000,000

[10%]

Dyslexia

6,000,000

[10%]

Colour blindness

5,000,000

[8%]

Visual impairments

2,000,000

[3%]

Incontinence

2,000,000

[3%]

Diabetes

1,500,000

[2%]

Learning disability

1,000,000

[2%]

Dementia

800,000

[1%]

Disabled children

770,000

[1%]

Wheelchair users

750,000

[1%]

Autism

700,000

[1%]

Braille users

20,000

[0.03%]
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Let Nature Feed Your Senses: inclusive design is better design
Let Nature Feed Your Senses runs visits to farms for people who do
not normally have the chance to enjoy such opportunities, including
older people with dementia, young people with disabilities and
children from families on low incomes. The project promotes a
ë sensory≠ richí approach to connect people with food, farming and
nature. While the evaluation of the project demonstrated the benefi ts
for the visitors, one of the major outcomes was that almost all of the
farmers made their visits more sensory and hands on for all of the
schools, not just special schools.
Let Nature Feed Your Senses is a partnership between the Sensory
Trust and LEAF (Linking Environment and Farming)
www.letnaturefeedyoursenses.org

ì The impact of Let Nature Feed Your
Senses has been far reaching. Ití s made
me do things diﬀerently and see my
farm in a completely new way.î
Julia Hawley, Hall Farm, Leicestershire
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Diversity, disability,
and inclusion:
Language and history
Diversity isn’t simply about recognising differences
between individuals and groups, it is about respecting
and accommodating these differences.
The language we use to describe people from
different backgrounds or people with disabilities is a
key part of showing this respect.
Understanding the history of diversity and disability
can help us to recognise the right language to use
when working with communities and ensures that
everyone feels included.
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Being inclusive isní t simply about acknowledging
separate and discrete groups within a community.
Diversity and disability weave their way through
families, groups of friends, couples and individuals.
It might be an elderly grandparent in a family, a
parent with a young child in a buggy, a wheelchair≠
using partner or a group of students with learning
disabilities.
Cultural diversity in the UK
Cultural diversity refers to the full spectrum of ethnic
cultures that now make up UK society. The British Isles
have been shaped by successive cultures. Celts, Romans,
Anglo Saxons, Normans and Vikings have all contributed
to our genetics and the shape of our landscapes and cities.
The UK is now home to a rich mix of ethnic and religious
communities. London has become one of the most
culturally diverse cities in the world, virtually every culture,
nation, race and religion are represented here and over
300 languages are spoken.
While cultural diversity is less evident across the rest of the
UK, this is changing. This makes it important to be aware
not only of the current cultural make≠u p of your local
community, but how it is changing too. A multicultural
approach embraces cultural diversity as a positive
opportunity for different cultures to enrich and inform
each other. There is little support now for the ë colour≠
blindí approach which pretended that differences didní t
exist, and instead there is a greater move to respect and
celebrate the differences between cultures. Regardless
of how well your local area has adopted a multicultural
approach this is a positive aspiration to have for your
project.
The stories that a community tells about itself are a sign
of how open it is to its local cultural diversity. It is also a
positive way for people from different ethnic communities
to participate by inviting them to share.
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Ability and disability
In recent years there have been two different approaches
to disability, medical and social. The medical model
regards disability as a problem, framed in terms of loss
of ability and caused by a personí s physical, sensory, or
intellectual impairments.
More enlightened attitudes havew resulted in the
development of the ë social modelí . This recognises
disability as an ordinary facet of everyday life, experienced
by people of all ages, cultures and circumstances. Personal
limitations and adjustments are seen as a challenge for
society rather than just for the person with the disability.
From this perspective, disability is caused by societyí s
failure to ensure that people with mental or physical
impairment can participate fully, rather than the
impairment itself. To be inclusive, community members
need to increase their awareness and work together to
address those challenges to ensure everyone is included
and can participate at any level. The social model
underpins the recent ëE quality Actí .
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Inclusion – in
practice, in projects:
A welcoming approach
Attitude is more important than words. Being
inclusive is not always about making big design
decisions, sometimes the smallest thing can make
all the difference. For some, knowing that their
needs have been considered will make them feel
welcome and more at ease. Including people who
are older or from a minority ethnic community in
the pictures on your website or in an illustration
promoting your project, for example, will send a
subtle message that they are included and expected
to participate in your plans.
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When to apply the principles of inclusion
In short, at the beginning, in the middle, and at the end.
Inclusion shouldní t be an afterthought but should be an
integral part of your project. At the beginning an inclusive
approach will help you to explore and understand your
community and who is a part of that community. It will
demonstrate to partners, champions, funders etc., that
you understand who you are going to be working with. As
your project gets underway you will be prepared to meet
peopleí s needs leading to a successful project, and at the
end you will be able to communicate everything that you
have achieved.
Not everything is designed for everyone. If you are
developing a communal kitchen initiative for young
families then it is reasonable to assume that the majority
of people using the kitchen with be young families so
your promotional material and the kitchen itself could
reasonably be designed with that group in mind rather
than older, retired, single men for example. Within that
category of young families however, there can be a wide
range of abilities and cultural backgrounds. In fact many
of the characteristics, disabilities and impairments that
might more commonly be associated with a group such
as older retired single men (visual impairments, hearing
impairments, mobility issues etc.) could easily be found
in any other section of the community, including young
families. Whatí s important is that you consistently apply an
inclusive approach to all your project plans.
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Levels of involvement
There will be different levels of involvement for
community members, whatever the project, and there
will be various times when you should think about how
inclusive your activities should be:
Informing ñ telling people what you are doing and
why it applies to them.
Consulting ñ talking to people about the project,
getting their views and opinions.
Participation ñ people taking part in the activities
you are planning for your project.
Involvement ñ taking part in the delivery of the
activities your project is planning.
Organisation ñ being a part of the planning and
organisation of the project, as a committee member
for example.

By adopting a social approach to ability and disability it
becomes possible to identify where and when potential
barriers might appear in your project and need to be
avoided. Broadly speaking there are a few areas to focus on:
Physical
Things that can prevent people from actually getting to
an event, or activity, or attending a meeting. This could
include steps to a building, a lack of accessible toilet
facilities, nowhere to sit, or nowhere to park nearby.
Whoí s affected?
Take your pick...older people, people with buggies,
wheelchair users, rugby players with broken legs, toddlers
after a long day at school.
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Intellectual
Things that might prevent people from fin ding out in the
fir st place or being able to contribute/participate. This
could include information in language that is diffic ult to
understand or a format which is inaccessible.
Whoí s affected?
Take your pick...people with learning diffi culties and
disabilities, different ethnic or religious communities, people
with low literacy, different language groups, people with
sensory impairments, people without access to technology,
people who have mislaid their glasses!
Comfort and cultural
Things which could deter people from participating
in something because they feel it is somehow ë not for
themí . This could include posters and leafl ets featuring
only one section of the community, or a venue which is
associated with a particular group such as a religious or
political building.
Whoí s affected?
Take your pick... different generations, young or old,
families, different ethnic or religious communities.
Economic
Lack of disposable income can mean that people caní t
afford public transport or run a car. There are also less
visible barriers such as the cost of child care or carer
support that people need in order to participate.
Whoí s affected?
Take your pickÖ people on low income, older people with
limited reserves, unemployed people, young people from
low income families.
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Widgits at Eden ñ a welcoming approach
A key ingredient of inclusive design is making everyone people feel
welcome. The Eden Project wanted to improve interpretation for
people with learning disabilities so that they could enjoy the site with
their families and friends. Working with the Sensory Trust and Widgit,
symbols were integrated into the signs that explain the plants and
exhibits rather than making separate materials designed for people
with learning disabilities. Visitors responded positively, saying how
much they appreciated fi nding these symbols, one visitor saying, ë You
know, the most important thing is it shows you expected us to be
hereí . The symbols have also proved valuable for people for whom
English is a second language.
Many people who tend to be forgotten in the design of places and
projects, come to expect they will be forgotten. One of the most
signifi cant things you can do is to show people they are welcome and
indeed expected to be a part of your project.
Widgit symbols: www.widgit.com
www.sensorytrust.org.uk/information/factsheets/widgit≠ symbols.html
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Inclusion – in
practice, in projects:
Consulting and
communicating
One of the best ways to ensure an open and
inclusive project is to talk to as many people as
possible from the local community at the outset.
Make an effort to include the views of people with
disabilities and different ethnic groups and you’ll
gain a richer understanding of the issues and be able
to create an inclusive event or space that everyone
can enjoy .
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Consultation and
communication
Regardless of whether you are trying to include
people of different ages, people of different abilities
or people from different cultural, ethnic or religious
backgrounds the principles are the same.
You want people to feel welcome and that they are
expected to be a part of your project.
You want your project to be accessible to them
at a time which takes into account their religious
activities, their working patterns, or their
childcare needs.
You want them to feel that their interests, needs and
beliefs have been taken into consideration.
Working with groups
Allow ample time in the early stages of your project to
locate local groups and begin forming the foundations
for a working relationship; chat about the project, the
signifi cance and level of their role in it, and the needs
of the group to enable them to participate fully in
the consultation. If your project is within your own
neighbourhood then locating and contacting these
groups may only take half a day or so; but for projects
in areas you doní t know as well this may take longer
depending on your network of contacts. Some groups
will require extra effort to reach and extra provision in
order to have an equal say in any decisions.
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Local community groups may include:
Volunteer groups
Schools (both mainstream and those for
learning disabilities)
Businesses
Disability groups
Groups for older people
Groups for people with learning diffic ulties
Day centres
Walking for health groups
Organisations representing ethnic groups
Religious groups and organisations
Youth groups
Pre≠sc hool and playgroups
Sports clubs: tennis clubs, bowling clubs, cycling
club, running clubs
Hobby groups: bird watching, ramblers, historical
societies, environmental/conservation clubs
Scouts and Guides.
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Where to fi nd local groups
Local authority websites
These usually have a section on local volunteer and
community groups, their main contact and a brief
description of their activities. Some local authorities have a
Community Liaison Offi cer who works with local groups in
the area and can be an excellent resource for contacts.
Local branches of national organisations
For example, Age Concern, Mind, Mencap, RNIB and
Action on Hearing Loss (formerly the Royal National
Institute for Deaf People). They may not be able to give
out their membersí details but may be willing to send out
information to their members on your behalf.
Advertising
Use your website, local radio or local newspapers, including
any free publications, to reach local groups and individuals.
Local Directories
Yellow Pages, Thomsoní s or any other local directory will
hold contact details for local disability organisations, health
centres, day/residential centres, sports groups, religious and
cultural centres, tenants and residents associations etc.
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Consultation needs to be...
Meaningful for both parties
Consultation needs to be useful to you and your project and
meaningful for the people youí re consulting. People like
to feel their opinions are valued so you should aim to keep
them informed as the project progresses so they know
how theyí ve had an infl uence.
Timely
You will get the most from the consultation if you begin
listening at the very start of your project when you have
most opportunity to take feedback on board.
Fun
Try to make your engagement processes fun and
welcoming so that people feel encouraged to share their
opinions. Make sure there is comfortable seating, shelter,
toilets, warmth, and refreshments available.
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Communicating ñ some
general guidance
It can be easy to get hung up on language; we all want to
use the right words and avoid offence.
The language used to describe disability and aging can
make some people feel uncomfortable. The general rule
is that positive language is preferable to negative ñ so
people ë use wheelchairsí rather than being ëwh eelchair
boundí . Avoid using a disability as a defin ition of a group, so
rather than ëth e blindí or ëth e deafí , use ëpe ople with visual
impairmentsí or ëp eople with hearing impairmentsí . Often
people will refer to themselves in whatever way they feel
is appropriate so being aware of the options ñ and the
defin ite no≠n os ≠ is a good fir st step.
For communities where some people do not speak English,
or for whom English is a second language, one approach
is to work with community leaders to identify bilingual
community members willing to advise and possibly
translate. Professional translation services can be expensive
so budget for them if you think they may be required.
Making banners or signs and possibly leafl ets available in
other languages will make your project more welcoming so
it can be time or money well spent.
www.gov.uk has an introductory page on inclusive
language but a quick internet search will fi nd many more,
and more specifi c examples.
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Common courtesies
If you doní t know the answer to something, or there is
potential confl ict, seek assistance from someone with
greater experience and authority (e.g. a community leader, a
relevant disability organisation).
Use plain language in conversation, it will help you to be
understood by people with learning disabilities, impaired
hearing or English as a second language.
Using pictures, symbols and images will also help you
communicate with different groups.
If you are working with people from a culture you are
unfamiliar with then talk with community or religious
leaders for advice on the best ways to contact and
communicate with community members.
Avoid the ë does he take sugarí approach when talking to
disabled people ñ speak directly to the disabled person
rather than only to the person they are with.
Ask if you can help but doní t feel rebuffed if your offer is
rejected. If someone needs assistance, listen to what they
want and follow their instructions.
Doní t impose your own idea of limitations on people with
disabilities. They may wish to tackle things that you would
not recommend. Give advice, point out the diffi cult areas
and leave the decisions to them.
Doní t make assumptions about the presence or apparent
lack of disability. Some people have hidden disabilities such
as brain injury, epilepsy, a back injury or a heart condition. If
someone says they have a disability, accept their word and
draw their attention to the relevant facilities.
Never record or pass on personal information about a
personí s disability, age or ethnicity unless they have given
you permission to do so.
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Inclusion – in
practice, in projects:
Intellectual access
Information is important, really important. You
may well have the best project in the world, but
if nobody knows about it you haven’t really got a
community project at all. Effective communication
is vital to let people know what’s happening, when,
where and how to get involved – this means giving
people the information they need in a format they
can understand.
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Accessible information
Research has shown that a lack of information is one
of the most common reasons why people doní t get
involved in community activities or use communal spaces.
Providing people with the information they require, in
a format which meets their needs, is a necessary step
for an inclusive community project. In order to plan a
visit or decide whether they can participate in a project,
many people need information about the suitability and
accessibility of the location or the activities involved. This
could include details of any costs involved in taking part,
the distances involved and availability of seating at an
outdoor event, or the existence of any physical barriers
such as stairs which might prevent them taking part.
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Digital information is increasingly inclusive and
communication is getting easier as technology develops.
Not only is it more fle xible ñ allowing users to change the
information format or appearance to suit their needs ñ but
it has developed at a time when awareness of the needs
of its different users is more widespread.
Since its beginnings the World Wide Web has maintained
a focus and commitment to accessibility. Many of the
platforms that you are likely to use, such as Facebook and
Twitter, are designed to be as accessible to as wide an
audience as possible. Email works brilliantly with screen
readers to make the written word accessible to visually
impaired and blind people, while texting has made phones
truly invaluable for hearing≠impa ired and deaf people.
So, make good use of digital and electronic ways
of communicating and follow guidelines relating to
accessible design for the internet, such as the Web
Accessibility Initiativeí s guide:
http://www.w3.org/WAI/intro/accessibility.php
BUT: remember that not everyone has access to, or
is comfortable with the latest technology. Providing
information in other accessible forms is a relatively
straightforward process whether you are making your
own or using a designer. There are organisations that
provide clear guidelines for meeting the needs of different
members of a community and there are a few simple
principles to follow. See the next sections for more detail.
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Use plain language
Who benefi ts?
People with low literacy, people with learning diffic ulties
and disabilities, people with English as a second
language ñ everyone in fact.
Advice
Think about who are you writing for and use information
and language that is appropriate and keep it simple. Get
someone else to read it before you send it out.
Before you start writing be clear about:
who you are talking to
what you want to tell them
what else they might want and need to know
what you want them to do as a result of reading
your information.
A few tips to keep it simple:
Keep sentences to an average of 15≠ 20 words.
Use short, easily≠ absorbed paragraphs.
Use lists. Try to limit yourself to one overarching
theme per paragraph and one idea per sentence. Be
as brief as you can.
The clearest sentence order is subject, verb, object.
For example: ëI u se olive oilí is clearer than ë olive oil
is what I useí or ë olive oil is used by meí .
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Avoid jargon because it is exclusive and not inclusive.
If you have to use particular words or acronyms for the
sake of accuracy, explain what they mean in the text
the fir st time you use them.
Keep punctuation simple and accurate. Many people
are confused by semi≠c olons, colons, square brackets
and so on. Many people also struggle with sloppy or
ambiguous use of punctuation.
Use direct language. Write as though you were talking
to someone in the same room.
Use the active rather than passive voice. For example:
ëwe will decideí rather than ëa decision will be made.í
Repeat words rather than using alternatives for
the sake of variety and be careful using words like
ëití , ëth isí or ëth eyí to refer back to something you have
mentioned earlier in case you refer to the wrong thing.
Avoid phrases where a single verb will do. For example
ë deliverí rather than ëa rrange a delivery toí .

3 things
1.

Keep it short

2. Keep it simple
3. Tell people what they need to know!

Ask an expert
Mencap ñ www.mencap.org.uk
BILD (British Institute of Learning Disabilities) ñ www.bild.org.uk
Plain English Campaign ñ www.plainenglish.co.uk

43

Clear design for printing
leae ts, posters etc
Who benefi ts?
Everyone really, but in particular people with visual
impairments, people with low literacy, people with
learning diffic ulties and disabilities.
Advice
If you use a designer then tell them that you need a
clear design that is easy to read. Make sure it is not too
cluttered, avoid too many fonts or fonts that are fancy and
doní t put lots of text over images as it can be hard to read.
If you are putting something together yourself, try to avoid
the temptation to use all those WordArt effects in Word
and defi nitely avoid making the text too small.
As a general rule MAKE IT BIG! BIG LETTERS AND BIG
PICTURES are eye catching and easier to read (but big
words arení t so clever). Using the Royal National Institute
of Blind Peopleí s (RNIB) guidance for people with visual
impairments will help lots of people. Make sure the most
important information ñ times, dates, locations, prices
etc ñ is clear and prominent, not hidden in the small text.
In fact, doní t have any small text. Ití s also a good idea to
make a plain text file available ñ such as a Word document
or even an email ñ so that you can send it to people who
might want to enlarge it on their computer or tablet, or
use a screen reader.
Think about the impression that any images used in your
leafle t or poster could give people. What about older
people? Or people with different disabilities?
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3 things
1.

Bigger is defin itely better, big text, big pictures, big posters (or hoardings if you
can stretch that big).

2. Follow guidelines from organisations which specialise in this area.
3. Always keep an up≠ to≠da te electronic copy you can share.

Ask an expert
RNIB ≠ Royal National Institute of Blind People ≠ www. rnib.org.uk
Plain English campaign ≠ www. plainenglish.co.uk
Colour Blind Awareness ≠ www. colourblindawareness.org

45

Donít rely on text alone,
use images as well
Who benefi ts?
People with low literacy, people with learning diffic ulties
and disabilities, people for whom English is a second
language.
Advice
Clear Print (see information for people with visual
impairments below) and plain English will make it easier for
many but other techniques and formats can be even more
helpful. For example, following the Easy Read approach
which combines text and images to support the information
being given. Easy Read information offers a creative way of
communicating complex issues using illustrations, cartoons,
and photographs to supplement whatí s in the text.
One method thatí s often overlooked is the use of symbols.
Symbols are commonly used on maps and signs but there
are whole symbol languages such as Widgit that can be
used to create an alternative format for whole texts.
Symbols can also be a useful and simple addition to a
piece of text or a sign to help communicate key themes
without relying solely on text.

Ask an expert
Widgit Software ñ www.widgit.com
Mencap ≠ www. mencap.org.uk
BILD (British Institute of Learning Disabilities) ≠ www. bild.org.uk
Photosymbols≠ www. photosymbols.com
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Translation and
interpretation:
Who benefi ts?
People for whom English is a second language, people
with sensory impairments, people with learning disabilities.
Advice
Letí s face it, ití s not always possible to design material
which meets everyoneí s needs so at times you might
need to get your information translated. Who does that
translation depends on who you feel needs the information.
Local councils can be a good place to start.

3 things
1.

Start by making sure your information is written in plain language, it will make
translation shorter...

2. ...and easier...
3. ...and cheaper.

Ask an expert
RNIB ≠ Royal National Institute of Blind People ≠ www. rnib.org.uk
UKAAF ≠ UK Association for Accessible Formats ≠ www. ukaaf.org/about
Action on Hearing Loss (formerly the Royal National Institute for Deaf People ñ
RNID) ≠ www. actiononhearingloss.org.uk
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Colour blindness
While colour blindness rarely has a major impact
on peopleí s ability to access information, it affects
2.7 million people in the UK, mostly men, some of
whom donít e ven know they have it. However, the
issue could arise if you are relying solely on colour
to communicate something, for example: follow
the green line for one thing, follow the red line for
another. You should also consider how you use colour
in your leaflets a nd posters, for example use white
or black text rather than colourful text on a colourful
background which could get lost if someone sees
those colours differently.

Use plenty of clear
signs, waymarking
and wayfi nding
Who benefi ts?
Everyone.
Advice
Clearly designed, well≠ positioned signs will reassure people
and avoid the need for them to ask the way or where
the toilets are. There are lots of creative ways to show
people which way to go without always relying on written
signs. Using symbols for signposting toilets is an obvious
example, or using fl ags or bunting to mark a route ñ these
approaches can also be helpful for people who might have
trouble reading written signs.

3 things
1.

Think big, remember signs need to be readable from far away to be useful.

2. Positioning is important. Will your signs still be visible when thereí s a lot of
people around?
3. Use creative techniques to show people rather than just signs that tell people.

Ask an expert
The standard design advice for signs in buildings and outdoors is the Sign Design
Guide by Peter Barker and June Fraser (ISBN 185878 412 3)
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Information for people
with visual impairments
Who benefi ts?
People with visual impairments benefi t most from
accessible print and there are good clear guidelines for
designing information for them. This is largely thanks to
the work of the Royal National Institute of Blind People
(RNIB) which estimates that two million people in the
UK are registered blind or have a visual impairment that
makes standard print inaccessible. The RNIBí s See it Right
campaign developed a set of guidelines for the preparation
and production of accessible information, including two key
print recommendations, Clear Print and Large Print.
Advice
Whilst the guidelines opposite will make print accessible
to many people, those with a severe visual impairment
will require an alternative format. Developments in
technology mean that increasing numbers of people are
using tools such as screen readers (software that reads
aloud electronic file s or web pages), screen magnifie rs or
document magnifie rs.
There are also approximately 20,000 Braille readers in the
UK. When creating Braille translations it is important to
consider how they will be used. You may consider using
Braille for information that is unlikely to change, such as a
regular menu at a cafe, however information that changes
like the specials are best communicated by the staff. Braille
can also be useful in buildings for example on doors to
identify which are the male or female toilets. (Braille and
Large Print documents and publications can also be sent free
through the post under the Articles for the Blind scheme).
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3 things
1.

Keep it short ñ reading with visual impairments can be tiring

2. Keep it simple ñ use Plain English principles
3. Keep an up≠ to≠da te electronic copy of your information so people can use a
screen reader or print it out at a size that suits them.

Ask an expert
RNIB ≠ Royal National Institute of Blind People ≠ www. rnib.org.uk
UKAAF ≠ UK Association for Accessible Formats ≠ www. ukaaf.org/about
The Sign Design Guide by Peter Barker and June Fraser (ISBN 185878 412 3)
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Inclusion – in
practice, in projects:
Physical access
Physical access can be an issue for your project
at any stage, whether you are planning a
community celebration, choosing a venue,
or organising a meeting.
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There is a wealth of information available and way too many
design guidelines to include them all here. There are those
relating to outdoor spaces (www.sensorytrust.org.uk ),
those covering buildings and structures (Part M of Building
regulations available from the government planning portal
www.planningportal.gov.uk), and those for events and
other activities.
Some basic principles include:
Integration, not segregation
Segregation reinforces feelings of difference and deviance
from the norm. A core principle of an inclusive approach
is to design for integration. So, for example, making the
main entrance to a site or building accessible to everyone
rather than having a separate entrance around the side for
wheelchair users and pushchairs.
Equality of experience
It is usually diffi cult ñ if not impossible ñ to make everything
available to everyone. It is important to ensure that the
different mix of experiences that each individual can have
adds up to be equally good for everyone. Focus your key
activities and experiences in the most accessible areas. The
event or activity you offer will determine whether people
will want to take part, the technical accessibility (the paths,
steps, toilets, etc.) will determine whether they can take
part or not.
Working with people
If you are creating a community outdoor space or
developing or renovating a community building of some
kind then involving a range of users in planning and
development will help avoid costly mistakes and maximise
the success of the design. Too often designs are based on
assumed preferences and needs, so make sure you ask
people what they want and need.
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Creating a project brief
Successful community projects rely on having a clear idea of
what you are aiming to achieve, why you are doing it, who ití s
for, and how people will take part. A project brief will help you
ensure the project is a success for everyone.
Who is it for?
Find out everything you can about potential participants,
ideally by involving them in the process. Make sure you
you talk to people of different ages, disabilities, and
cultural backgrounds. Ask them about their interests and
needs ≠ one of the most common mistakes is planning
something based on assumed rather than actual needs.
What is the range of interests and abilities? Are there
any particular access requirements or communication
needs? Bring people together to share ideas, concerns and
experiences. This will help get them on board and helps
ensure you end up with a project that best meets the
needs of the community.
How will people participate in the project?
Understanding how people want to engage with the
project will help you to plan it and ensure that people can
participate. If you are planning an event is there a range of
different ways to take part? If ití s a physical space when
will people want to use it? Think seasonally, weekly and
time of day ñ some peopleí s availability may depend on
community transport or carers, religious holidays, or the
daily routines of school or a care setting.
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Will it be accessible to everyone?
Are your publicity materials easy to read and available in
different formats? Is the location suitable for everyone? Is
it on a public transport route, and will there be parking? If
youí re using a building to host something, is it accessible?
See the guide on physical access requirements in the next
section for further details.
Will it reflect local cultural diversity?
Will the artwork, signs and decoration refle ct the cultural
diversity of your neighbourhood? Can people from
different ethnic and religious communities play a leading
role in the development of these elements? Can events
refle ct diverse cultural interests in relation to foods,
festivals and music? Are there local aspects of cultural
heritage that can be celebrated? Are there opportunities
for artists from different ethnic and religious communities
to share their work?
What resources do you have?
Review the resources you have to hand already, and
where the gaps are. What skills do you need? Do you need
professional advice? Who in the local community, might
be able to help? What skills do people have and what
time do they have available? Skilled or not, willing and
able volunteers are valuable to any project but especially
to outdoor spaces that need building, planting and
maintaining. Offer people a range of ways of participating
so no≠o ne feels excluded, there are lots of jobs that
people with low physical stamina or a disability could do,
like planting seeds, potting up, as well as planning and
other sorts of paperwork.
Sustainable buildings
If your ambitions include building ití s worth looking at the social
sustainability toolkit developed by the Sensory Trust and Eden
(www.sensorytrust.org.uk/resources/social_sustainability_toolkit.pdf).
It will also point you in the right direction if you are taking on an
existing building or undertaking a renovation.
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Accessible design in
practice
Rather than including all of the design specifi cations and
solutions, here are the main areas where potential issues can
arise. You will need to look at some of these in more detail
if they apply to your project. It is essential that any building
design meets current planning and building regulations.
Parking and drop≠o ff
Many people including older
people and disabled people rely
on their cars to get about so it
is vital to consider parking and
drop≠o ff.
You should try to ensure there
is accessible car parking close
to the entrance to your event or
project for Blue Badge holders
and others that need it. If there
isní t much space available then
drop≠o ff and pick≠u p points
with seats and shelter for those
waiting, close to the entrance,
will help.

Shelter
Along longer routes and in
areas where people will be
spending time, including
waiting areas.
Ensure there is shelter
placed in areas where people
really need it, such as drop≠
off or pick≠u p points, outside
toilets and stalls and so on, as
people will naturally spend time
waiting there.
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Steps (insided and out)
Steps are diffi cult for many
people with disabilities and
impossible for most
wheelchair users.
However some people prefer
steps because ramps often
mean greater distances for
people with limited stamina,
and slopes can be challenging
for people with poor balance.
Provide a choice of steps and a
step≠ free route if possible.
Make steps as accessible
as possible by reducing the
height of risers and increasing
the depth of tread, and
including handrails.
Step riser
(vertical height of each step):
Maximum 150mm.
Step tread
(horizontal depth of each step)
Minimum 280mm.
Note: walking frame users need
a minimum tread of 550mm and
a maximum riser of 100mm.

Resting opportunities
Provide level resting platforms,
or landings.
Resting places of approximately
1.8m should be provided for
each 1.2m fligh t of steps.
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Handrails
Include handrails on both sides
of steps, resting platforms,
ramps and landings.

Widths
For easy movement around an
event, garden or space such as
a community kitchen (paths,
corridors, routes, passageways).
2 metres: room for 2
wheelchairs, or 2 people, side
by side.
1.5m : room for 1 wheelchair
plus pedestrian alongside.
1.0m : room for 1 wheelchair
with no room alongside.

Ramps and gradients

Seating

For ramps into buildings, paths
around community gardens, or
along an event route.

Along longer routes and in
areas where people will be
spending time, including
waiting areas.

1:20 ≠ pr eferred
maximum gradient.

Surfaces
For paths around community
gardens, or along an event
route, or areas where people
will gather.
Path surfaces should be fir m,
level, non≠gla re and non≠
slip when wet or dry. Loose
materials such as gravel or
cobbles are not recommended
as they can be diffic ult for
wheelchair users or people
who are unsteady on their feet.

Giving people plenty of
opportunity to rest is not just
important for people with
disabilities. It also helps people
with long≠ term illnesses, older
people, and pregnant women.
Having plenty of seating
available and making sure it
is visible along a route will
mean people are relaxed and
confide nt that they will be able
to take a break if they need to.
Provide a variety of seating
with different heights to allow
visitors, including older people,
wheelchair users, people
with limited stamina, people
of various heights and family
groups to fin d some form of
seating that is appropriate
for them.

Lighting ñ inside and outside
Outdoor paths and routes
should be lit if theyí re likely
to be used after dark.
Ensure steps and ramps and
seating areas are especially
well≠lit.
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Toilets

Changing facilities

It goes without saying that
everybody needs to be able to
go to the toilet in comfort, so
accessible toilet facilities are
a requirement for any project,
event or building, permanent
or temporary.

For some people having a
changing facility can make it
easier to take part. Changing
Places toilets (www.changing≠
places.org) are different to
standard accessible toilets with
extra features and more space
to meet the needs of people
with profound and multiple
learning disabilities and their
carers. It includes a height
adjustable changing bench, a
hoist system, shower and space
for a disabled person and up to
two carers.
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Assistance dogs
For people that use assistance dogs ñ and that includes people with
visual impairments, hearing impairments, epilepsy and autism ñ
their dogs are a vital part of their lives and need to be looked after.
Providing water and shelter and a toilet area will make assistance
dog owners feel welcome. Donít ma ke a fuss of assistance dogs
without asking permission ñ many people with assistance dogs will
be fi ne about it but these are working dogs with tasks to perform.

Designing for our future selves:
An exercise in challenging
preconceptions and stereotypes
Think of a project or activity for
people you know, as you know
them now, and as you imagine
theyí ll be in the future. Include
yourself. How do you think your
tastes/wishes/interests will
change in 10, 20 years or 30 years?
Do you think you will have the
same passions and interests that
you do now? Do you think youí ll
have the same level of ability?
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Conclusion
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Conclusion
Taking an inclusive approach isní t just recommended ñ
ití s essential.
Inclusive communities are better communities. An
inclusive community which welcomes diversity and
encourages and enables participation is better placed
to withstand the challenges of the future. Ití s only by
working together that we will continue to thrive.
Inclusive communities are also culturally richer. Bringing
people together from different walks of life, different
cultures, with different needs, can transform projects
into something unique, something that really refl ects
your neighbourhood.
So be inclusive ñ give everyone a chance to join in ñ youí ll
enrich your project or event with what different people
have to offer, and make something that everyone can be
proud of.
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Inclusive communities are better
communities. An inclusive community
which welcomes diversity and
encourages and enables participation
is better placed to withstand the
challenges of the future.
This book explains what it means to
be inclusive and the methods we can
use to make sure everyone gets a
chance to join in.

